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Project name:

Nature:

Timeframe:

Dr. Bhooshan Kelkar

Director, Neuflex Talent solutions

For lfeufler Tof$t $ofudons h,r. tt4

Memorandum of U Talent Solutions pvt [td,,
and mtns Wom Pune" (CCO

17 February,2O22

Consultancy project

8 4onths starting L March 2022. (Fortnightly assessment meetings)

consultancy offered to/ pl: Dr Mrudul Dixit (E&Tc Dept)., ccoEw.

Basic Premises:'

1. All lP of the project stays with Neuflex Talent solutions.
2' Potential Product development stays only with Neuflex Talent Solutions3' ccoEW faculty will publish joint research papers with the company (Journal/conference)4' certificates given after successful completion, to the faculty by Neuflex Talent solutions.

Abstract of the Consuttancy project:

Al/ML /DL driven holistic mapping of murtimodar parameters of the consumer to a murtitude of
consumer preferences for improved outcomes.

Expertise required: Data Analysis, Al/ML/DLTools, lmage Analysis, python, Al/MLexpertise (wEKA, cv)
overall consultancy Amount: Rs 2,00,000 (Rs Two Lakh only)

consultancy Payment schedule: will be paid upfront, before 3l- March 2022.

Deliverables:

1" Basic Literature survey results for various components of the project
2' Data Analysis results, Python based models built for and from the data (possibly python)

Pls written for integration with other modules I
tation of the project (soft copy and paper copy) I
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Dr Madhuri Khambete

Principal, CCOEW.
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Possibf e AIIMLIDL Project components:

1. Finding and comparing FREE tools for achieving- Mapping of Static Photo (A) to "Facial Feature
extraction" (B).

2. Mapping Facial Features (B) to )preferences (F)

3. Mapping Facial Features (B) + Demographic Data (C) to )preferences (F)
4. Mapping Facial Features (B) + Demographic Data (C) + Psychometry Data (D) )to preferences

(F)

5. Mapping Facial Features (B) -) psychometry Data(D)
6. Mapping Demographic Data (C) + Psychometry Data (D) )to preferences (F)

7. Mapping Facial Features (B) to )Demographic Data (C), using Social Media platforms ( E) such
as - Meta, Linkedln etc.

Priority vis a vis project components:

Phase 1: t,2,3,5,6

' Phase 2: 4,7

These project component will involve various aspects such as

L Literature Surveys

2. Data collection: Photos and structured data
3. Data Management and Data preparation

Facial feature
extraction

(B)



4. Data cleaning/ sensitivity anatysis/ Factor analysis
5. lmage Analyses

6. AI/ML/DL applications for the cleansed data
7. Training/Testing of models and improving efficiency
8. Python models and Apls/ scripts
9. Integrating of models.

Project Mentors from Neuflex Talent Solutions:

L. Dr Bhooshan Kelkar
2. Madhura Kelkar
3. Lakshmi chandrasekharan (cummins past student, zoLg E&Tc)
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